
Improve conversions and 
boost profitability with  
Arity Marketing Solutions

Arity’s telematics technology collects driving data from nearly 100 million 
consumers on the road. We understand how behaviors like distracted driving, 
hard braking, sudden acceleration, speeding and more can increase each 
individual’s risk.

That means we know which drivers pose the least risk — and will therefore be 
most profitable to an insurer in the long run. Using our risk classification data, 

you can target these drivers up front and optimize your marketing dollars to 
convert the most profitable prospects. 

Our driving data shifts your focus from KPIs like Cost-Per-Acquisition (CPA), 
which may steer you to drivers who are easy to convert but costly in the long 
run, toward KPIs like Lifetime Value (LTV), creating the biggest impact on the 
insurer’s bottom line.

Identify the most profitable drivers

In a competitive space in which only three auto insurance 
companies are actually growing and profitable, the pressure is 
on for insurance marketers and their agency partners to prove 
their value by optimizing customer retention and increasing 
profitability. Here’s how Arity can help: 



marketingsolutions@arity.com 

www.arity.com

Ready to upgrade 
your targeting 
strategy and  
boost profitability? 
Let’s chat. 

Available audiences 

Risk and mileage audiences

Lowest-risk drivers Tier 1

Low-risk drivers Tier 2

Average-risk drivers Tier 3

Highest-risk drivers Tier 4

Low-mileage drivers

Medium-mileage drivers

High-mileage drivers

Behavioral and intent audiences

In-market car buyers

Coffee shop visitors

Fast food visitors 

Gig drivers

Soccer parents

Active military duty

Commuter audiences 

Commuters  
>60 min, <60 min, >90 min

Commuters  
Short-distance, long-distance 

Frequent morning commuters  
Peak hours, off-peak hours 

Less frequent morning commuters 
Peak hours 

Driving risk data can help you identify—and more easily convert—your most profitable prospects. And 
with contextual data about commuting habits, mileage driven, common routes driven and even locations 
visited, you can serve more relevant ads with targeted marketing.

Additionally, reduce churn and retain more of your best drivers by rewarding them with better deals. For 
example, if you target drivers with a spotless driving history, convert them by promoting lower insurance 
rates than their current providers may offer.

Convert and retain the best drivers more effectively


