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Introduction

We are in an exciting time within Arity's trajectory.  
Our ideas are ever-growing and our impact is expanding  
dynamically. Like the company, our brand must  
also be able to adapt and evolve. While our expression  
is constantly being explored and strengthened through  
new and existing opportunities, there are enough rules  
in place to establish brand consistency.

This document provides a high-level overview and guidance  
for our key brand elements.
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How our story began

Today the phrase “so many choices, so little time” 
may as well be our international anthem.
Consumers constantly crave new, life-simplifying innovations and 
simultaneously feel lost in all of the noise. But Arity finds  
the meaning in the data and puts it to work—creating meaningful, 
individualized and insight-driven solutions to real, every-day 
challenges. Whether it is translating consumer behavior into 
elevated safety, efficiency, and cost savings, or simply empowering 
smarter, user-focused engagement; Arity is transforming 
knowledge and insights into meaningful change and daily value.

Arity is born from a long-standing commitment to deep customer 
understanding and future-focused innovation. We are proud to 
carry that torch and explore untapped opportunities both within 
the family business and far beyond.
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Brand overview Our brand framework captures the whys and hows that fuel Arity's purpose, 
position and value in the world. The characteristics it inspires serve as the 
foundation for our brand expression.
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Brand Framework

Clarity
OUR ENDURING IDEA (SINGLE IDEA THAT ANIMATES THE SPIRIT OF WHAT WE STAND FOR IN THE WORLD)

To deepen relationships 
with the world around you.

OUR PURPOSE (OUR GUIDING REASON FOR BEING AND WHY WE MATTER)

Transforming insights into relevant, 
meaningful experiences.

HOW WE WILL FULFILL OUR PURPOSE 
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Who we are

We are a technology company and a humanity company. 

We are engineers and artists, dreamers and do-ers, magicians 
and mortals. We believe that innovation should fuel and 
be fueled by the people using it. We believe in seamless 
connectivity; that technology should fit the consumer, and not  
the other way around.  We believe in the power of potential 
and we are passionate about the potential of our work and its 
impact on the world around us.

The insights make it personal. The personal is powerful. 
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Authentic Value (our commitment) 
Belief: The most powerful insights deliver daily impact.

Data is only as valuable as its application. We create  
value by shining a light on what really matters and 
encouraging  better decisions—creating change that  
is immediately and apparently meaningful, and that 
influences personal behavior.

Ingenuity (our method) 
Belief: Expertise and engineering are an art form.

A constantly evolving world requires a constantly evolving 
approach to problem-solving. Likewise, continuous customer 
interactions require continuously reinventing the ways we 
reach them.

Dreamers that Do (our mindset) 
Belief: You cannot inspire change without daring to try.

All progress starts with a passion for the potential.  
The courage and  willingness to drop the “What if?" in  
favor of “Why not?”

Purposefully Collaborative (our mode of engagement) 
Belief: In an interconnected environment, no one can go it alone.

We value what everyone brings to the table and integrate 
diverse interests and expertise around a common purpose.

What makes us Arity?

In order to deliver on our purpose, we must embrace what makes us Arity:
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Our brand elements The building blocks of Arity's brand each have a specific role in telling our story. 
When used consistently, these elements will build equity in and define the Arity 
brand experience.
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POSITIVE 

NEGATIVE 

Logo

Primary wordmark

The Arity logo is the clearest and most straightforward 
way to visually identify our company to the world. 
 It should be used in all communications, at minimum 
as a formal sign-off.

Multiple versions of the wordmark have been created  
in various colors for use across different applications,  
and the artwork should be used as provided, without 
modification. The navy wordmark should be used as the  
primary form in positive use cases.

Please contact the Arity marketing team for the correct 
logo artwork for use in your application: 

Jessica Fu 
Brand Manager 
jessica.fu@arity.com
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Logo

Clear space & minimum size

A clear space and minimum display sizes have been 
identified to allow maximum clarity and legibility of the 
logo across applications.

Clear space 
This exclusion zone defines the area into which  
no other graphic elements such as text, iconography,  
illustrations or other logos can intrude.

This space is equivalent to the x-height of the logotype 
as shown in the diagram.

Minimum size 
In print applications, the minimum size in which the 
logo may appear is 1 inch in width.

In print applications, the minimum size in which the 
logo may appear is 30 pixels in height.

CLEAR SPACE

MINIMUM SIZE (PRINT) MINIMUM SIZE (DIGITAL)

1 INCH

30 PIXELS

XX

X X

XX
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Logo

Special use wordmark with  
Allstate endorsement

The Arity logo will generally appear on its own,  
independent of any additional elements such as  
taglines and modifiers.

However, with its roots in The Allstate Corporation, 
there are instances where that relationship will  
need to be clearly identified and leveraged within  
the Arity logo.

A secondary wordmark has been created to include 
a “founded by Allstate” endorsement to meet these 
needs. Like the primary wordmark, multiple versions 
have been created in various colors for different 
applications. The artwork should be used as provided, 
without modification.

Please contact the Arity marketing team for questions 
and permission to use this logo:

Jessica Fu 
Brand Manager 
jessica.fu@arity.com

POSITIVE

NEGATIVE 
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PRIMARY POSITIVE (GRAYSCALE)Logo

Grayscale logos 
(print only)

The full-color versions of the logos should be used 
where possible. However, grayscale versions have  
been created for use in print applications where color  
is limited to black ink.
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Logo

Colored dots

A special application of color within the logo has been 
designed for specific instances such as business cards. 
This version of the primary wordmark has restricted 
usage and approval is required.

Please contact the Arity marketing team for questions 
and permission to use this logo:

Jessica Fu 
Brand Manager 
jessica.fu@arity.com

RESTRICTED USAGE (APPROVAL REQUIRED)
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Logo

Don't use the logo without the SM mark.

Don't recreate the logo from type.

Don't alter the color of the logo, or apply 
custom colors.

Don't outline the logo artwork.

Don't manipulate (increase or decrease) 
spacing between the letters in the logo.

Don't rotate or use the logo in any other 
orientations than horizontal.

Don't crop the logo or use any part of the 
full logotype by itself (e.g. ‘a’).

Don't lock-up the logo with any other 
words or logos.

Don't stretch, skew or distort the logo in 
any way.

Logo Dont’s

To ensure the Arity logo appears consistent across 
all communications, use artwork only as provided. 
The follow examples illustrate a few ways the logo 
should NOT be used.

Don't apply drop-shadows, glows, outlines 
or any other styles the logo.

Don't put an image inside of the logo. Don't use the logo on top of an image.
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Color Palette PRIMARY

SECONDARY

TERTIARY
TYPOGRAPHY

Navy
PMS 296 
C90 M70 Y40 K70
R1 G28 B44
HEX #011C2C

White 
C0 M0 Y0 K0
R255 G255 B255
HEX #FFFFFF

Gray
PMS 7544
C59 M41 Y34 K4
R99 G114 B126
HEX #63727E

Teal
PMS 7466 
C80 M0 Y25 K5
R0 G155 B163 
 HEX #009BA3

Purple
PMS 266 
C76 M90 Y0 K0
 R125 G81 B235
HEX #7D51EB

Red
PMS 1787
C0 M82 Y53 K0
R245 G55 B75
HEX #F5374B

Black 
C100 M0 Y0 K0
R0 G0 B0
HEX #000000

Blue 
PMS 285
C100 M45 Y0 K0
R0 G112 B214
HEX #0070D6

Citron
PMS 396 
C20 M0 Y100 K0
R226 G239 B28 
HEX #E2EF1C

Core color palette

Distinct and modern hues have been selected to  
activate the Arity brand. Use only the PMS, CMYK,  
RGB and HEX values provided, as they have been  
optimized for ideal display.

The color palette is organized into three tiers based 
on how much visual presence they should have within 
brand communications.

Primary 
The primary tier provides a sophisticated and neutral 
foundation for the brand. The Arity wordmarks only 
utilize colors from this group.

Secondary 
The secondary tier complements the primary hues. 
When used in conjunction with the neutral primary hues, 
the use of our secondary colors helps establish visual 
consistency across applications.

Tertiary 
The colors within the tertiary tier should be used more 
minimally and in support of hues from the primary and 
secondary tier.
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Color Palette SECONDARY

TERTIARY

Dark Teal
PMS 7474
C96 M9 Y32 K29 
 R9 G129 B137  
HEX #098189

Teal
PMS 7466
C80 M0 Y25 K5  
R0 G155 B163 
 HEX #009BA3

Light Teal
PMS 325
C53 M0 Y23 K0   
R110 G202 B207  
HEX #6ECACF

Dark Purple
PMS 2607
C83 M99 Y0 K2 
 R86 G45 B143 
 HEX #562D8F

Purple
PMS 266
C76 M90 Y0 K0 
 R125 G81 B235 
 HEX #7D51EB

Light Purple
PMS 2655
C54 M61 Y0 K0 
 R176 G150 B248 
 HEX #B096F8

Dark Red
PMS 7621
C0 M98 Y91 K30 
 R190 G4 B7 
 HEX #BE0407

Red
PMS 1787
C0 M82 Y53 K0
R245 G55 B75
HEX #F5374B

Light Red
PMS 197
C0 M46 Y12 K0  
R252 G115 B117  
HEX #FC7375

Dark Citron
PMS 7744
C18 M0 Y98 K10  
R179 G191 B13  
HEX #B3BF0D

Citron
PMS 396
C20 M0 Y100 K0  
R226 G239 B28  
HEX #E2EF1C

Light Citron
PMS 386
C9 M0 Y67 K0  
R240 G249 B113 
HEX #F0F971

Dark Blue
PMS 7685
C95 M69 Y0 K0 
 R0 G82 B158  
HEX #00529E

Blue
PMS 285
C100 M45 Y0 K0  
R0 G112 B214  
HEX #0070D6

Light Blue
PMS 298
C67 M2 Y0 K0  
R79 G163 B243  
HEX #4FA3F3

Extended color palette

The extended palette provides a wider range of brand 
colors that can be used in conjunction with the original 
palette. They should only be used to compliment the 
core colors, and never used as a replacement. The 
extended palette should still adhere to the three tiers 
of visual presence to maintain consistency.

When creating gradients the start and end point colors 
can be selected from any range of the extended palette. 

Use only the PMS, CMYK, RGB and HEX values provided, 
as they have been optimized for ideal display.
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Monochromatic color palette

The monochromatic palette is reserved for select 
applications that require either a range of tones or 
a lighter primary brand color. It should be used only 
in conjunction with the brand palette, and not a 
replacement of it. 

Use only the PMS, CMYK, RGB and HEX values 
provided, as they have been optimized for ideal display.

Navy
PMS 296
C90 M70 Y40 K70
R1 G28 B44
HEX #011C2C

Gray
PMS 7544
C59 M41 Y34 K4
R99 G114 B126
HEX #63727E

90%100%

100% 90%

80%

80%

40%

40%

70%

70%

30%

30%

60%

60%

20%

20%

50%

50%

10%

10%

Color Palette
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Color Palette

Web, dark background

For web applications with dark backgrounds, the Web 
Content Accessibility Guidelines (WCAG) 2.0, level AA 
requires a contrast ratio of at least 4.5:1 for normal text 
and 3:1 for large text. Large text is defined as at least  
18 point or 14 point bold in size. To ensure compliance 
with WCAG the following colors listed are approved for 
use when placed over the primary navy brand color.

Use only the RGB and HEX values provided, as they 
have been optimized for ideal display.

Navy 
R1 G28 B44
HEX #011C2C

Light Blue
R79 G163 B243  
HEX #4FA3F3 

Blue (large text only)
R0 G112 B214  
HEX #0070D6 

Light Teal 
R110 G202 B207  
HEX #6ECACF 

Teal
R0 G155 B163 
 HEX #009BA3 

Light Red
R252 G115 B117  
HEX #FC7375 

Red
R245 G55 B75
HEX #F5374B 

Light Purple 
R176 G150 B248 
 HEX #B096F8

Purple (large text only)
 R125 G81 B235 
 HEX #7D51EB 

Light Citron
R240 G249 B113  
HEX #F0F971

Citron
R226 G239 B28  
HEX #E2EF1C 

Dark Citron
R179 G191 B13  
HEX #B3BF0D  
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Color Palette

Web, light background

For web applications with light backgrounds, the Web 
Content Accessibility Guidelines (WCAG) 2.0, level AA 
requires a contrast ratio of at least 4.5:1 for normal text 
and 3:1 for large text. Large text is defined as at least 
18 point or 14 point bold in size. To ensure compliance 
with WCAG the following colors listed are approved for 
use when placed over white and light grey.

Use only the RGB and HEX values provided, as they 
have been optimized for ideal display.

Light Gray 
R217 G217 B214 
 HEX #F7F7F7

Blue 
R0 G112 B214  
HEX #0070D6 

Dark Blue 
 R0 G82 B158  
HEX #00529E

Teal (large text only)
R0 G155 B163 
 HEX #009BA3 

Dark Teal (large text only)
 R9 G129 B137  
HEX #098189 

Red (large text only)
R245 G55 B75
HEX #F5374B 

Dark Red 
R190 G4 B7 
 HEX #BE0407

Purple 
 R125 G81 B235 
 HEX #7D51EB 

Dark Purple
 R86 G45 B143 
 HEX #562D8F 

White 
R255 G255 B255
HEX #FFFFFF

Blue  
R0 G112 B214  
HEX #0070D6

Dark Blue
 R0 G82 B158  
HEX #00529E 

Teal (large text only)
R0 G155 B163 
 HEX #009BA3 

Dark Teal 
 R9 G129 B137  
HEX #098189 

Red (large text only)
R245 G55 B75
HEX #F5374B 

Dark Red
 R190 G4 B7 
 HEX #BE0407 

Purple 
 R125 G81 B235 
 HEX #7D51EB 

Dark Purple
 R86 G45 B143 
 HEX #562D8F 
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Web, buttons

For web applications with buttons, the Web Content 
Accessibility Guidelines (WCAG) 2.0, level AA requires 
a contrast ratio of at least 4.5:1 for normal text and 3:1 
for large text. Large text is defined as at least 18 point 
or 14 point bold in size. To ensure compliance with 
WCAG the following colors listed are approved for use 
when text is placed over a brand color.

Use only the RGB and HEX values provided, as they 
have been optimized for ideal display.

Blue 
R0 G112 B214  
HEX #0070D6 

Dark Blue
 R0 G82 B158  
HEX #00529E 

Teal (large text only)
R0 G155 B163 
 HEX #009BA3 

Navy
R1 G28 B44
HEX #011C2C

Purple
 R125 G81 B235 
 HEX #7D51EB  

Light Citron
R240 G249 B113  
HEX #F0F971

Citron
R226 G239 B28  
HEX #E2EF1C 

Dark Purple
 R86 G45 B143 
 HEX #562D8F 

Dark Citron 
R179 G191 B13  
HEX #B3BF0D  

Read more

Read more

Read more

Read more

Read more

Read more

Read more

Read more

Read more

Read more
Dark Teal 
 R9 G129 B137  
HEX #098189 

Color Palette
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Color Palette

Color palette, notifications

The notification color palette is reserved for app alerts 
and should not be used for Arity brand graphics.

Use only the RGB and HEX values provided.

Red
R255 G0 B0 
 HEX #FF0000

Orange 
R255 G153 B0  
HEX #FF9900

Green
R0 G220 B0 
 HEX #00DC00
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Typography

Primary typeface

Arity's primary typeface was selected to complement  
the logo while providing appropriate contrast and balance.  
This typeface has a geometric foundation that works well 
in the tech space. In addition, it features friendly and open 
curves that mimic the natural reading rhythm often found  
in humanist and serif typefaces.

Roboto is an open source font that is available for print 
and web. It can be downloaded for free directly from  
Google fonts: https://fonts.google.com/specimen/Roboto.

Please note the full font family includes additional weights. 
Use only the ones specified on this page.

Where applicable, the universal alternate fonts are  
Helvetica Neue, Helvetica and Arial.

 
 
 

Roboto
Roboto Light
Roboto Regular
Roboto Italic
Roboto Medium
Roboto Medium Italic
Roboto Bold
Roboto Bold Italic
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Sample applications A sampling of communications produced to-date have been included on 
the following pages for reference. These provide examples of Arity's brand 
expression across a variety of applications. 

Guidance will continue to be developed for other elements within the Arity  
brand as they become defined.
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Sample Applications

Business card

The design of our business card is simple and 
modern. It is a foundational example of how our logo, 
color palette and typography should work together.

A version of the primary wordmark with color within 
the logo has been approved for business cards.
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Gear

Applying our logo to high-quality products gives 
our team members an opportunity to express 
their pride and excitement for working at Arity.

Sample Applications
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Brand Graphic Guidelines for creating the Arity data graphic and  
its application across various medium
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Brand Graphic

Components

The dot-dash graphic is structurally comprised
of three core components:

A. Solid dots

B. Solid dashes

C. Dotted dashes

2© 2018 Arity, LLC. All Rights Reserved

Components
The dot-dash graphic is structurally comprised  
of three core components:

A. Solid dots 

B. Solid dashes

C. Dotted dashes B

A

C
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Brand Graphic

The Grid

The brand graphic is a dot-dash graphic created based on 
a grid. The height of the grid is the height of one dash.   The 
brand graphic should be adjusted compositionally based on 
the layout and elements on the rest of the page. The goal is 
to create a well balanced composition based on the layout.

Ensure the measurement and alignment follows the 
demonstrated example:

: The horizontal space between a dot and a dash is half of 
  the width of one dot.

: Where the dotted dash overlaps a solid dash, the 
  overlapping area doesn’t exceed 4 columns of dots 
  and should align as suggested.
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Brand Graphic

On navy
When using the dot dash graphic on a dark navy background, 
use 50% opacity gray as the base color and evenly distribute 
teal, citron, blue, and white as highlight color.

On white
When using the dot dash graphic on a white background, 
use gray with opacity as the base color and sprinkle in teal 
as the only highlight color.

Over photography
When using the dot dash graphic over photography, use 
white with opacity as the base color and use solid white as 
the highlight color.
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Gradient

In some scenarios, gradient background is 
used to create depth and visual interest.
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Since data is at the core of our story, this “dot and dash” 
graphic has been created. The dots are a nod to our logo
and represent data points and insights. The dashes speak
to the fl uidity and movement of the data.

© 2016 Arity, LLC. All Rights Reserved. 
 

 

222 W Merchandise Mart Plaza 
Suite 875 
Chicago, IL 60654 

contact@arity.com twitter.com/arity 

 

Parts & Service OLAP cubes 

We offer three cubes sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium 
doloremque laudantium, totam rem aperiam. 

 
 

Total Vehicle Cube Diagnostics Cube Diagnostics Grouping Cube 

State State State 

Garaging Zip Code Garaging Zip Code Garaging Zip Code 

Vehicle Make Vehicle Make Vehicle Make 

Vehicle Model Vehicle Model Vehicle Model 

Vehicle Year Vehicle Year Vehicle year 

Odometer Reading Odometer Reading Odometer Reading 

Squish VIN Squish VIN Squish VIN 

VIN VIN VIN 

Date Hierarchy (Year/Month/Day) DTC Code Number (ex. P0171) DTC Code Numbers (up to 10 concurrent 
codes, ex. P0171:P0172) 

Time of Day DTC Code Translation (ex. Problem with 
oxygen sensors) 

DTC Code Translation (ex. Problem with 
oxygen sensors; Dead battery) 

 Duration Duration 

 Distance Traveled with DTCs Distance Traveled with DTCs 

 Distance Traveled with MIL On Distance Traveled with MIL On 

 MIL On/Off MIL On/Off 

 
 

Count of Vehicles in the Program 

 
 

Counts of Vehicles 

 
 

Counts of Vehicles 

Count of Vehicles taking Trips Counts of DTC Firings Counts of DTC Firings 

Total Trips Counts of MIL Firings Counts of MIL Firings 

Total Miles Driven   

Hard Brake   

Hard Acceleration   

Hard Turning   

Miles Driven over 80 mph   
 
 

Additional Data 
 

Raw Data 
Raw data includes individual records  
of DTC firings, MIL firings, and Driving 
Behavior (mileage, speed, acceleration, 
deceleration, time of day) by trip. 

GPS 
GPS trails can be overlaid onto 
either DTC or Trip records. 

Custom Aggregations 
Custom aggregation is available upon 
request. 

 

M
EA

S
U

R
ES

 
S

LI
C

ER
S

 

arity.com linkedin.com/company/arity 

© 2016 Arity, LLC. All Rights Reserved.  

We offer three cubes sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium 
doloremque laudantium, totam rem aperiam.

© 2016 Arity, LLC. All Rights Reserved. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
DTC Code Offering 

 

Our Parts & Service OLAP cubes provide meaningful data to help 
OEMs & Parts Logistics organizations understand trouble codes 
along with how vehicles are driven by geographic region in order to 
help predict parts and maintenance. 

Data is provided on-demand to customers, and is received from 
consumers at the end of each trip. 

All data can be exported as raw elements or the capabilities can be 
accessed through our API’s. 

 
 

Quick Facts 
 

21 billion 
miles driven 

 
1.1 million   
telematics devices 
~900k plug-in OBDII devices 
~150k Mobile Apps 

 
 
 
 
  

Sample Applications
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Event collateral

Web banner ad

Social media banner Sales Enablement Deck 

Social card

Web banner adWeb banner ad

Standalone banner

Sample Applications
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Icons and 
Illustrations

An overview on different types of icons and 
illustrations and their application
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Solutions Icon

Industries Solutions

Primary illustrations used to describe Industries Solutions

: Illustration is built around a circular form
: Illustration elements can peak out the circular form
: Use consistent line weight throughout
: Rounded corners and rounded stroke edge
: Use navy and gray as the main color, blue and teal as highlight
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Arity.com

Sales Enablement Deck 

Sample Applications
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Industry Products Icon

Industry Products

Illustration used to describe products under each 
industry, specifi cally for the product cards on the 
industries pages on Artiy.com

: Red could be used as a third highlight color but  
  should be used with restraints. Use red when 
  portraying alert or risk only.
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Arity.comArity.com

Sample Applications
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Featured Benefi ts Icon

Featured benefi ts

Secondary icon used to portray specifi c featured 
benefi ts under each industry

: Single line stroke contained within an outlined circle
: Rounded corner and rounded stroke edge
: Use in one color
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Arity.com

Insurance Solutions Trifold 

Arity is a technology company that was established 
to fuel innovation with data-powered insights. We’re 
optimizing the ways our transportation partners help 
people get where they’re going. 

We work with companies across the spectrum, including 
car and ride share, OEMs, telecoms and more, but it is our 
insurance roots that set us apart. Founded by Allstate, 
we built their telematics program, and bring more than a 
decade of experience to deliver an expert, comprehensive 
solution to you. 

Pricing insurance risk just got  
a whole lot more accurate.

Transportation is changing. 
We can help you change with it.

Streamline rating & reporting services

Subscribe to our driving score models, which are 
pre-approved with regulators to ease the filing process. 
Then, once you’re deployed, utilize our smart dashboard 
to effectively manage your funnel and consumers.

Get it all in one place

Our data collection and actuarial score package is 
a comprehensive solution. We have onboarding and 
sales support, our own suite of telematics products 
and analytical acumen, all in one place. Our product 
streamlines everything into one package, simplifying  
your program and improving your chance of success. 

Capture driving data 

Easily collect meaningful driving data. We have spent 
years perfecting the right data to explain risk and engage 
customers. You can collect data using our off-the-shelf 
mobile app, embedding our SDK into your app, or using a 
tag or OBDII device. Have your own data source? We can 
use that, too.

Better predict driver risk & future losses

Our models combine both traditional and telematics data 
to deliver the best prediction of driving risk. This unique 
structure allows you to use our models on top of your 
current rating. 

Arity’s Driving Score closes the gap caused by pricing inefficiencies in 
traditional rating plans, bringing you closer to true personalized pricing.

Traditional

Arity + 
Traditional

Sample Applications
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Icon

Sales Enablement: 
Featured benefi ts & insights

Used to highlight featured benefi ts and insights in the 
Sales Enablement Power Point template

: Single line stroke contained within a solid circle
: Rounded corner and rounded stroke edge



   42Arity Brand Elements Guidelines  • January 2019  •  © 2019 Arity, LLC. All Rights Reserved

Sales Enablement Deck 

Sample Applications
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Illustration

Arity illustration styles should communicate a sense of 
airiness, light, and elegant. llustrations are created to either 
be a standalone element or as a treatment over 
photography. 

: When creating illustration, use consistent line weight for  
  all  line works
: Mix in solid forms with opacity as an accent
: When creating a dotted line, round the dots so they
  appear smooth and circular
: A dotted grid can be incorporated when applicable
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Charts and Infographic

Charts and Infographic

Charts and infographic should refl ect clarity through 
use of typography and purposeful color. Keep the line 
weight light when representing data. When notation 
are necessary, utilize the pill shape and opacity.



This document is not to be distributed or shared without the express written approval of Arity. © 2019 Arity, LLC. All Rights Reserved.

Please contact the Arity marketing team if you 
have any questions:

Jessica Fu 
Brand Manager 
jessica.fu@arity.com


